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Abstract 

The Italian Textile and Fashion industry, with 47000 companies and 406000 

employees, is a key factor for the domestic economy, representing 30,5% of overall 

turnover generated by the European T/C industry, and 28,1% of the European 

companies. The production chain is composed of different segments that deeply 

differ from each other, but there still is a common sense and awareness of being part 

of a wide and integrated manufacturing sector, the only one that has been quite 

completely preserved in Europe – despite the crisis. 

More recently, in a world in which markets evolve rapidly, globalization led to a new 

geographical configuration of the textile world. For that, many Italian companies had 

to reconsider their strategies and market objectives looking for new solutions and 

industrial applications in order to make their products more competitive and keep in 

playing a leading role on the global market. 

In order to enter new markets, it is often necessary to change classic business models 

and adapt to new needs in which relationships among companies, customers and 

suppliers follow new rules. 

In this scenario TexClubTec, the Italian association for the development of technical 

and innovative textiles, from the very beginning has had a role as a driving force in 

development and reference point for a market where technical textiles are not seen 

as simple products, but, on the contrary, they are considered as technical solutions 

able to substitute other materials with better performances and reliability. 

The success of technical textile is often subordinated to the comprehension of what 

is needed by a specific application field, expressed in performances and 

characteristics that differ from those of traditional textiles. For that, it is fundamental 

to understand, transform and correctly interpret those requirements and transfer 

them in textile products with technical features or/and in finishing processes. 

But today the need of innovation is not restricted to the sector of technical textiles. 

Also for traditional textile uses the goal is to decrease the production of low-

technological-content materials while conceiving new products with a higher added 

value and implementing sustainable and eco-friendly technological processes. 

Facing this situation, TexClubTec as Italian Technical Textile Association, and SMI as 

Italian Textile and Clothing Association, created and launched the Italian Technology 

Platform for Textile and Clothing. The constitution of a strategic platform represents 

a tool to gather and seize in a systematic way all opportunities offered to Textile and 



 

 

Clothing companies. The new Technology Platform could power up also thanks to 

the interaction among companies with the same business vision, to the general 

support of research centers and to the common interest in developing knowledge 

and specific professional skills. The strict collaboration with end-use sectors too will 

be useful to develop products of higher added value that answer all new market 

needs 



 

 

 


